X. ECONOMICS

A. ECONOMICS, BUSINESS, AND LABOR

Conditions in business firms, whether large or small, are
not as a rule conducive to "coming out" on the part of
gays and lesbians. The stereotypical images of the gay
hairdresser or lesbian truckdriver serve to mask the fact
that homosexuals are found in every profession. Although
data are lacking, it seems likely that homosexuals are
nonetheless more strongly represented in some job areas
than in others, A different phenomenon is the appearance
of businesses which are not sexually related, but which
cater to gays and lesbians (banks, legitimate bookstores,
guesthouses, etc.,). These are listed in various director-
ies, including specialized telephone books. See also
"Travel," V.A-B, "Lifestyles," IX.A-B, and "Discrim-
ination," XII.C.
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short articles on the gay and lesbian market.

2645, JACOBS, BRUCE A. "Homosexuals in Management,"
Industry Week, 202 (July 23, 1979), 52-59.

A hidden phenomenon attracts attention in the mainstream
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Issues involved in a workers' strike at a lesbian auto-
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